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Safe Harbor Statement

This presentation has been prepared by Viomi Technology Co., Ltd ("Viomi” or the “Company”) solely for informational purposes and
does not constitute an offer to sell or issue or the solicitation of an offer to buy or acquire securities of the Company in any jurisdiction
or an inducement to enter into investment activity, nor may it or any part of it form the basis of or be relied on in connection with any
contract or commitment whatsoever. This document has been prepared by the Company solely for use at this presentation. The
information contained in this presentation, including the Company’s unaudited financial and operating results for the second half of
2023, has not been independently verified. No representation, warranty or undertaking, express or implied, is made as to, and no
reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions contained herein.
None of the Company or any of its affiliates, directors, officers, advisors or representatives will be liable (in negligence or otherwise)
for any loss howsoever arising from any use of this presentation or its contents or otherwise arising from or in connection with this
presentation.

This presentation contains forward-looking statements that are made under the “safe harbor” provisions of the U.S. Private Securities
Litigation Reform Act of 1995. These statements include descriptions regarding the intent, belief or current expectations of the
Company or its officers with respect to the consolidated results of operations and financial condition of the Company, which can be
identified by terminology such as “will,” “expects,” “anticipates,” “future,” “intends,” “plans,” “believes,” “estimates,” “confident” and
similar statements. Such forward-looking statements are not guarantees of future performance and involve risks and uncertainties, and
actual results may differ from those in the forward-looking statements as a result of various factors and assumptions. The Company or
any of its affiliates, directors, officers, advisors or representatives has no obligation and does not undertake to revise forward-looking
statements to reflect new information, future events or circumstances after the date of this presentation, except as required by law.
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2H 2023 Financial nghllghtS VIOMIZ #

loT @ Home

Net Revenues Gross Profit Margin Cash Assets(1)

RMB1,189.0 MM ARV RMB927.9 MM

(+2.2% y-0-y

AARO B
e

ras TR

deposits and short-term investmentsk.



FY 2023 Financial Highlights R

loT @ Home

Net Revenues Gross Profit Margin

RMB2,493.4 292 89/




1. Focus

Focus on core products

| Revenue Contribution of Home
Water and Consumables Products

2022

37%

2023

FY 2023 Financial Highlights (Cont.)

2. Optimize

Disciplined cost control

| Decreased Total Operating Expenses
and Narrowed Net Loss (RMB million)

1036.5

m 2022

Operation expenses

(282.6)

m 2023

oSS
(89.3)

3. Expand

Enriched overseas products

| Overseas Market Revenue by
Products Categories

40%+

70%+

50%+

20%+

2022 2023

= New categories ® Smart cleaning m Others
products



Y

Further Product and Channel Diversification (FY 2023) VIOMIZ*

—— loT @ Home ——

| Revenue Breakdown by Product Category | Revenue Breakdown by Channel

14.2%

Small Appliances
and Others

12.6%

Consumables

24.2%

Home Water
Solutions

Note
1. loT @ Home Portfolio includes smart kitchen (refrigerator, dish washer, range hood, stove, oven), air conditioner, washing machine, water heater, sweeper robot, and smart home device category. 7



Y

Healthy Balance Sheet ot
! Liquidity Position("
(RMB MM)
® Short-term deposits 927.9

® Short-term investments

® Cash and cash equivalents

2023

Note 8
1. As of December 31, 2023.



Continued Increase In
Household Users and Product Penetration

| Number of Cumulative Household Users(!
(000)

~8,400
~7,700

~3,200

~1, 700 '
B

2018 2019 2020 2021 2022 2023

Note
1. At end of respective period.

! Percentage of Household Users with
at least 2 Connected Products(!)

21.5% 2297

14.3%

2018 2019 2020 2021 2022

Y

YIOMIZXK

——— loT@Home ——

23.0%

2023



Continued Product Innovation with
Increasing Patent Record

Cumulative registered patents Cumulative authorized patents Cumulative registered patents for
iInventions

- -
- 7 ,' 7 NN, ’”
*‘P

R W % A R W % R E

Note
1. Global data as of December 31, 2023
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Our Corporate History and Roadmap

2017

Developed Smart Kitchen
Product Portfolio

AONES

First Product Launch

Initial launch of Xiaomi water
purifier

 Introduced a series of kitchen products,
including loT range hoods, gas stoves
and refrigerators

 Invited top celebrity Yang Mi as product

2019 5G"

Announced 5G + loT
Strategy

Jointly published “Consumer IoT Outlook
2025 with IDC

Established 5G research institute with
major network carriers

Introduced WUKONG Al chip

2021 5G™"

Product Portfolio
Optimization and Channel
Expansion

Hosted 2021 strategic new product
launch event with "Al: Helpful"
theme

Accelerated overseas market
expansion

Published “trending tech” brand
positioning

ok Bk EL

Al:Helpful <

RENP TRNRIRERE I NNERZE

loT@Home

spokesperson
2014 2016 2018
Company First Viomi-branded Product
EoTb e Launch Positioning

 Introduced first Viomi-branded water
purifier

» Opened first Viomi offline experience store

» Listed as China’s High and New-
Technology Enterprise

p L 9

snrxew [

U ER : BUHBRRBEREFRAT

Established loT @ Home

Expanded product lines across home
scenarios, including living room, bedroom,
kitchen, bathroom and balcony

Listed on Nasdaq in September

2020 5G'"

Announced 2030 “3511” Long-
term Strategic Vision

Enhanced 5G loT strategic vision and .
introduced next-gen products and services,
including premium water purifier brand Quanxian

Developed Viomi-branded sweeper robots and
overseas business

Established agreement with local government for
Viomi loT Tech. Park project

L o ]

Y

YIOMI=XK
loT @ Home
Dual-emphasis on Al
Water and AloT@Home
« Upgraded water purification business to an
independent SBU

* Announced global brand spokesperson
Ms. Xiwei Tian

* Relocated the Lizi Water Purification
Super Factory to the Viomi loT Tech. Park

AlKBEE ITRRESEEK

2022 5G"

Hosted 2022 Al Software
Launch Event

Introduced upgraded loT @ Home
solutions “Al: Helpful 2.0”

Introduced a series of premium new
products and bundled solution offerings

—aREEEEE

wmam - zoEe |

12



Recent Developments

2023

AloT @ Home Al Water
SEE6 kS
Elevated water purification department to an
independent strategic business unit, focusing on two
major businesses: AloT@Home and Al Water

v

March 2024

Participated in AWE and hosted 2024 New Spring
Product Launch Event with upgraded Al Water and
AloT@Home solutions

~

4

November 2023

o——

Viomi loT Tech. Park completed construction and
relocated Lizi Water Purification Super Factory to the
park

v

A

October 11, 2023

AlXBE TTRECEZEK

Invited well-known Chinese actress, Ms. Xiwei Tian as
global brand spokesperson

4

Y

YIOMI= XK

loT @ Home

13



Recent Developments (Cont.)

June 15, 2023 \

HERANERR

(© it

2023548

Ranked 443 on the list of “2023 China’s Top 500

//, July 14, 2023

IEREFRSEERAT

EXATHSHH DPEA" £

REARFANEI 40N

Guangdong Lizi Technology Co. Ltd., one of our

Brand” with a brand valuation of RMB13.385 billion

v

December 28, 2023

RLALHABNYERE o Bl eBLa

RESHFHREHHRL

Renewed strategic cooperation agreement with
Xiaomi Corporation for the integrated innovation of

multi-category smart home appliances /

subsidiaries, was designated as a national-level
\_ specialized and innovative “Little Giant” enterprise

-

February 13, 2024

Reached strategic cooperation with top distributor in
Turkey, expanding the product range in overseas

\ market

4

Y

YIOMIZ=XK

loT @ Home

14



Recent Developments (Cont.)

\_

~

mEeR ciAAlRERI 10D 5%

“ LI
S RasanNae AsRNusen
! 4 CENERRANSANLE NALeZsaERnARLE

Y

\ . LA LLL L ~
AL LA LT DL T
w " nres
"rs "
ur nrs
) ANQERNARZN nra
M OARREN (*3) ARmCR e
" raex

S~ " rs L nra
w'r L
" rran LL UL Y
" re

b Ll U

Listed as one of the Top 100 Enterprises together

with Guangdong Lizi in Shunde District, Foshan -

PNl Z AR ES B AP 2 il
A4 2023 4E) A2k Ak 500 5855 191 1.

TEAUCE,

UE 158 INU(E)202311191
PRI, 2023 4511 )

Listed as one of the Top 500 manufacturing company
in Guangdong

W

-

-

Connect Global
IP Practitioners

ERSIRAIATARA
HRiA TR/

6152

3606

-
1]

3595

—
[ D))
I T T

-

Included in the Top 100 Global Smart Home
Invention Patents in 2023

v

-

\

P %043

:@; Ek.“.ij]

N/ 2023A1
| FREAINESUHEHFRRR 2023F B RZEAIERRREZY
| ' ¥3::)d=

Won awards issued by the Artificial Intelligence
Industry Association for our Al innovation and
application capabillities

~




Appendix
Selected Unaudited Financial Data



Selected Unaudited Income Statement Data V

YIOMI= XK

loT @ Home

For the Year Ended
- December 31, 2022 December 31, 2023 December 31, 2023
(in thousands) (RMB) (RMB) (USD)
Cost of Revenues (2,495,638) (1,923,866) (270,971)

Operating Expenses

Research and Development Expenses (299,950) (222,911) (31,396)

Selling and Marketing Expenses (614,887) (401,766) (56,588)

General and Administrative Expenses (121,702) (81,508) (11,480)
Total Operating Expenses (1,036,539) (706,185) CLRLTY
Other Income, Net 22,135 17,510 2,466
Loss From Operations (277,311) (119,155) (16,783)
Interest Income and Investment Income, Net 10,368 29,893 4,210
Other Non-operating Income 2 487 1,664 234
Loss Before Income Tax Expenses (264,456) (87,598) (12,339)
Income Tax Expenses (18,174) (1,735) (244)
Less: Net Loss Attributable to the Non-controlling Interest Shareholders (7,115) (4,659) (656)
Share-based Compensation Expenses 19,560
N[o](=

1. “Non-GAAP net loss attributable to ordinary shareholders of the Company” is defined as net loss attributable to ordinary shareholders of the Company excluding share-based compensation expenses.

17



Selected Unaudited Balance Sheet Data V

YIOMI= XK

loT @ Home

As of December 31, 2022 As of December 31, 2023 As of December 31, 2023
(in thousands) (RMB) (RMB) (USD)

Assets

Current Assets

Cash and Cash Equivalents 737,139 491,715 69,257
Restricted Cash 76,070 144,640 20,372
Short-term Deposits 171,541 365,838 51,527
Short-term Investments 197,058 70,369 9,911
Accounts and Notes Receivable From Third Parties 241,652 226,802 31,944
Accounts Receivable From a Related Party 360,497 324,223 45,667
Other Receivables From Related Parties 25,021 224 32
Inventories 502,291 442.219 62,285
Prepaid Expenses and Other Current Assets 183,708 186,672 26,292

Long-term Deposits-current Portion 30,000 4,225

Current Liabilities

Accounts and Notes Payable 844,058 666,333 93,851
Advances From Customers 118,369 131,338 18,499
Amount due to Related Parties 11,548 18,468 2,601
Accrued Expenses and Other Liabilities 308,845 302,214 42,565
Short-term Borrowing - 100,000 14,085
Income Tax Payables 16,674 17,779 2,504
Lease Liabilities due Within One Year 7,233 2,410 339

Long-term Borrowing due Within One Year 20,215 28,029 3,948

Long-term Borrowing 114,552 128,701 18,127

18
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